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Abstract: The Trademark Law is based on the registration acquisition mechanism,
but the protection of unregistered trademarks is not complete. The Anti—Unfair Competition
Law and the Trademark Law are related and divided. Only by adhering to the basic concept
of ‘parallel protection? can we clarify the logical relationship and essence of the two
and provide sufficient and effective relief to the owner of the unregistered trademark. At
present, China’s Anti—Unfair Competition Law still has some deficiencies in the protection of
unregistered trademarks, whether in standardizing construction technology, system integrity or
value adherence. In order to better protect unregistered trademarks, it is advisable to take the
concept of ‘parallel protection? as the guide, adopt the dual circulation system of the internal
circulation of the Trademark Law and the extra—circulation of the Anti—Unfair Competition
Law, and reshape the system from the three dimensions of reconstructing the ‘anti—confusion’
clause, introducing the ‘anti—competition’ clause and the 6anti—counterfeiting? clause with
innovative Chinese characteristics, so as to finally realize the most effective collaborative
protection of unregistered trademarks under the Anti—Unfair Competition Law and the
Trademark Law.
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